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Overview

The Blue Box Logo, the Magnified Blue Box Logo, and the Logotype are the three logo options for identifying American Express.

Please note that no new logos for external or for internal use may be created.

Blue Box Logo

The Blue Box Logo is the core visual expression of
American Express. It should be used prominently
on all American Express communications.

See registered trademarks for a list of markets that
require them to appear with the Blue Box and contact
Global Brand Support if you need the Blue Box Logo or
Magnified Blue Box Logo with the registered
trademarks.

The Blue Box Logos and Logotype should never be
recreated or modified.
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Magnified Blue Box Logo

The Magnified Blue Box Logo was created to make a
powerful impression in a small space and to ensure our
logo is legible from afar.

The Magnified Blue Box Logo should be used when
the logo needs to be legible in small spaces like digital
banner ads or when viewed from a distance like a
billboard or store signage.

It can be used in conjunction with the Blue Box Logo when
multiple logos are needed in a campaign or communication
and there are legibility challenges in some but not all
placements. Always choose the appropriate logo based
on legibility.

Logotype

The Logotype may be used in place of the Blue Box Logo
or in addition to it.

Either version of the Logotype — single line or stacked
— may be used on any application. accerding to
preference and space requirements. Although the
Blue Box is our most recognizable asset. in some
situations the Logotype may be preferred over the
Blue Box because:

The Logotype's two format options provide creative
flexibility.

The Logotype can float. the Blue Box works best
when anchaored to a corner.

In the events and experiences space. the Logotype
can come across as more friendly. engaging. and not
as corporate as the Blue Box.
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never any other color.

The selected background color or
image area should always allow for

The Logotype may only be Bright Blue,
Deep Blue, White. or Cool Gray I-11.
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The Box Logo may be embossed but foil stamping is not allowed.

In rare cases. Logos or Logotype can be black if appearing on a printed piece that is only

one color.
AMERICAN
EXPRESS 4

The Blue Box Logos should never be reversed out or white.
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The Blue Box Logo and the Logotype can be placed on imagery as long as they are legible.
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File Types
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For consistency, legibility, and brand
integrity, please use only the files supplied
in their correct version (print versus digital)
and at their correct scales. Logo assets are
available in these file types:

PRINT (EPS FILES)
pms coated

pmis uncoated
CMYK.(4-olor)

B/W files are supplied as well.

The B/W files should ONLY be used on
1-color, black-only. print applications
(like a black-and-white newspaper ad).

DIGITAL (SVG, PNG, JPG)
RGB

When building digital experiences (other than
emails and native apps). please incorporate the
Blue Box Logo and Logotype directly from our
content delivery network (CDN). See detailed
instructions here.
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Scale System

AMERICAN

EXPRESS

The Blue Box Logo files are available at four scales:
Small, Regular, Large. and Extra Large (for
environmental).

The Magnified Blue Box Logo files are available at three
scales: Extra Small, Small, and Regular.

When the Magnified Blue Box Logo height is:
When the Blue Box height is:

32510 .45" or 40 to 50 pixels
use the small scale

7510 .225" or 22 to 32 pixels
use the extra small scale

A5to 1" or 50 to 110 pixels
use the regular scale

22510 45" or 32 to 50 pixels
use the small scale

1to4.25" or 110 to 410 pixels

use the large scale 45" to 4" or 50 to 450 pixels

use the regular scale
4.25" and above or 410 pixels and above

use the extra large
If the height of the logo falls between two scale versions, always default to the larger.
To ensure legibility, the files should not be used in sizes smaller than those listed here.

When there are concerns about legibility for larger placements,
please reach out to globalbrandsupport@aexp.com.

AMERICAN | CapHeight
EXPRESS

AMERICAN EXPRESS | Capfeight

The Logotypes have one scale version and no maximum scale limit.
The Cap-Height is determined by the height of a single line of capital letters.

Minimum size of Logotypes is .05" or 7 pixels Cap-Height.
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Separating logos from all other elements

is critical to ensure clarity and prominence.

Maintain clear space of 1/3 the height of the
Blue Box between it and any other element.
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Do not use the Blue Box as text. for
example, as part of a sentence instead
of the words “American Express.”

Use your Card Today

However. when
appropriate, the
Blue Box may
bleed off one
edge.

If bleeding off the edge of a printed piece.
please consult with your printer to ensure
correct cropping.
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E

Harizontally center the
partner logo with the Blue Box

Do not “lock up” the logo with other logos or with text.
If the Blue Box must appear alongside another brand's
lago. there should be 1% times the width of the Blue
Box of surrounding clear space. The other logo can be
placed on the left or the right of the Blue Box.

Clear Space - Logotype

Partner Loge SHERIGEN x

Horizontally center the ©
partner logo with the Blue Box

1 ] ! ] ]
05x 0.5x ® ®

Or. you can use a rule to separate the two logos with
1/2 the width of the Blue Box on each side of the rule.

The rule must be 0.5pt. Cool Gray 11, or white for dark
backgrounds, the height of the Blue Box. and centered
halfway between the two logos.

For details about partner branding, please see the guidelines section of the Brand Site (internal/external).

MERICAN EXPRESS

pmmm——mqm e m—————

Keep at least 3X the cap height of the Logotype clear between it and any other element.
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The registered trademark next to the Blue Box is optional in most countries but is mandatory
in some, including new or emerging markets where the trademark is less established.

In these countries, the registration mark is required:

+ Chile

+ CostaRica

+  El Salvador

+  Guatemala

+  Honduras

+  Mexico

+ Nicaragua

In China only, the registered
trademark should appear on
the right side of the Blue Box
instead of on the left.

Please note: The registered trademark is required to appear with the Blue Box on ALL American Express Cards.

erican Express

Brand Guidelines
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A wordmark is a typographical tool that is used to identify different products, services, and
business areas at American Express. Our policy does not allow for the creation of any new

internal or external American Express logos so only wordmarks are permitted.

However, we do restrict the use of wordmarks because our goal is to present ourselves as one
brand in the marketplace and not to clutter our communications with competing graphics.

They can be allowed for internal use. For example:

AMERICAN EXPRESS

Brand Site

Wordmarks may NOT be used for individual
teams or one-off initiatives unless there is a
business rationale to distinguish the team
graphically.

And, they can be used for very specific external business
purposes. For example:

THE CENTURION" LOUNGE

Wordmarks may not be developed without approval. If you think you have a business need

for a wordmark, please contact globalbrandsupport@aexp.com.

ican Express
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